Packaging:

Branding Your Business
Chapter 16 Unit 4

Performance Objectives:

You will view the Web sites of three different companies to determine the image
that the company’s Web site portrays. You will brainstorm and decide upon an
image to be conveyed by your own marketing materials. You will read an online
article and answer questions about naming your business. Using what you've
learned, you will choose a name for your business.

Given a description of what is special or unique about your business (mission
statement), you will brainstorm, and then devise images that symbolize what is
unique about your company. You will then develop a business identity by
designing a simple logo for your business.

Evaluation Criteria:
Successful completion of this chapter requires you to:

Examine three Web sites and determine the company image portrayed.
Decide upon images to be portrayed by your own company.

Read an online article about business names.

Choose names for your own business.

Devise images for your own business.

Design logos for your own business.
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Task 1: What is a Brand?

Read the following material.

Why do we buy the products that we do? Mostly we buy things because we
need them. Frequently, however, we buy things impulsively because of the
way they look, the shape, the smell, the way it appeals to all our senses.

In an average supermarket there are over 45,000 different items — not all
different of course. There may be six different varieties of canned garden peas,
eight different versions of good old pork and beans, and so on. In the
supermarket, we are not there to buy impulsively; we’re there to buy things we
need. So how do we select a can of peas or pork and beans that we need from
different makes of the same product? More often than not we will select that
can of peas on our recognition of a familiar brand. We choose a specific brand
because, based on past experience, we trust the quality of the product. It
doesn’t mean the quality is either high or low; it’s just consistent from can to
can and product to product.

Originally, the word “brand” referred to some sort of mark, vessel or covering
that indicated that a specific item was the genuine article. A good example are
the symbols that silversmiths stamp on the base of silverware. This brand
identifies the maker, the year he made the artifact and the city in which it was
made. Another common example of a “brand” are the unique marks branded
onto cattle by ranchers which identify the ranch that owns the cattle.

How does this relate to the small business owner? When you create a brand
for your company you create a visual image that will stay in peoples’ minds
and will be recognized as your company. These days this means much more
than just a stamp. Over the last century the components of a brand have
grown to include a company’s slogans, logos, logotypes, name, Web site,
advertisements, promotions, marketing campaigns, and jingles.

Although the methods have changed, the purpose of having a brand is still the
same — to have people recognize your company and its products or services.
Some companies have done this so successfully that they eventually became
household names: names such as Band-Aid® (who asks for a plastic bandage
strip?), Xerox®, Tylenol®, Kleenex®, and Jeep®.

In this chapter you are going to begin the process of creating your own brand
by choosing a name, developing an image and creating a logo, all the while
keeping in mind your target market.

Creating a Brand for Your Business

A company must keep its target market in mind when creating its brand. If you
own a company that produces makeup for teenage girls, then your target
market is girls aged 11 to 18. To successfully sell your product, you must
create an image for your company and products that is appealing to this target
market. You create an image through the use of color, font, style, and
language. For example, to appeal to this teenage girl target market, you would
use bright colors, casual fonts, trendy language, glittery and flashy graphic
images, cute images (small animals), fantasy images, celebrity images, etc.
Bear in mind that this image should permeate all of your company material
from Web site to business cards, letterhead, etc.
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Task 2: Evaluating Company Images

Look at the following Web sites and describe the images that they are
to portray.

trying

1. Look at the following example for Rural Computer Consultants, Inc., a
Bird Island, Minnesota, computer consulting firm. We have copied the main
page below and have made some comments about the corporate image

conveyed by this Web site.

Blues, grays, and black are
traditional “corporate” colors.

/) Rural Computer Consultants, Propane g

Pal Insurance Software - Microsoft Internet Explorer
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RCC is a sophisticated software company that specializes in developing programs for propane retailers and mutual insurance companies.

Fuel Distribution Systerm is a complete sofwareshardware or software only package specifically built for the fuel Marketers/Retailers. FDS includes all the Receivable, as
well as the fuel specific functions. Just a few of the AR functions include: Point-of sale, Invoicing, Statements, Contracts, Budgets, Installments, Discounts, Credit
Management with Collection letters, Customer Gain/Loss Contral, Detail Custorner and Delivery Histary. A few of the fuel distribution functions include: Rauting,
Scheduling (Degree Day, Fill by Weeks and/or Days), Meters, Will Callg, Sewice Work orders, Equipment (tanke, meters, \Water Heaters, etc) record keeping with
histary.

Mutual Insurance Processing System is a complete software/hardware o software only package specifically built for the mutual insurance industry. MIPS includes policy
issuancefprinting, integrated rating with user maintainable rates, agent andfor direct billing, agent statement/teporting, uneamed premium reporting, claims management,
premiumiloss ratio analysis, optional G/L and A/P, and much more.

This site is enhanced for Internet Explorer 5.0 or greater and Metscape 4.76 or greater
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2. Now look at Bubble Furniture.

BUbb,e Fur nimr eTrM w Inflatable Sofas

Order online or at 1-800-704-9684 View Cart

Specials' ' Foot Pillows! Pumps! Accessorles
gay agoll]
Fun “bubbly” font in a . -®
crooked style gives the
. [ Specials! Sofas' Chairs! Sfools' Pillows! Pumps! Accessories!
site a fun, child-like feel. 50

Click here to Bookmark our site! and E-mail it to a friend!

Inflatable sofas by Bubble Furniture™! Inflatable Bubble Sofas™ come in these cool styles: the
Original Bubble Sofa™ and the Super Bubble Sofa™. Click on the images below to Ngd out more

Bright primary colors about each inflatable sofa. If you have questions elick here to send us a message.

give the site a young,
happy, vibrant image.
Use of

trendy
language
appeals to
style-
conscious
teenagers

Inflatable Super Bubble Sofas™! Inflatable O\ “qal Bubble Sofas™!
Little bubble graphics give the site a Pictures of teenagers allow
cute and lighthearted appearance other teenagers to identify
with the site.

Business Image =?
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3. Now look at the main page of Paul-Ashley, a home decor company.

The graphics help to create a
clean, classy feel to the site.

The use of this fancy font
gives the site a wealthy,
rich, extravagant feeling.

,g\ Yases & Ums
’g? Wine & Bar

..g:q Home Accents
p.% Garden

..g:q Lamps & Lighting
._%. Candlelight

.z-‘ Afternoon Tea
p&\ Pillows & Throws
* Art

I— Search |

Business Image =?

J1EMAIL US | DECORATING TIF"E-’ SHOPPING BASKET | SHIFPIN

Paul-Aly

Homte Decor & Gifts
In Cla.&sic, Enduring style
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Task 3: Creating Your Own Company Image

Look at your mission statement and brainstorm what you want for
your company image.

There is no good or bad company image. To be effective your company
image should portray how you want your customers to see you and your
company. (For example, don’t use large fonts or bold primary colors if you
want to appear professional and corporate.) There are many types of images
to choose from, not just the three shown earlier. In fact the image can be
anything YOU want from cute or country-style to new age or mystical —
whatever appeals to your target market!

1. Sit back, let your mind run free, and brainstorm an image for your
company. Make notes from your brainstorming session below.

2. Choose your company’s image and record it below.

Business Image =?
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Task 4: Naming Your Business

Now that your company has an image, the next step in the branding process
is to give your business a name. Log on to businessnamequide.com®.
Read through the sections and complete the following worksheet as you
read.

1. What are the five steps to great company naming?

2. What are 6 things you need to consider when emphasizing the qualities that
you want to promote?

3. Use what you've learned at businessnameguide.com to help you
brainstorm a name for your business. Take the following items into
consideration:

e The best name for a business tells customers what the company
does, sells or makes.

¢ Make the name easy to pronounce and easy to spell.

e Make sure that it is not offensive to anyone.

e Make sure it does not contain any negative meanings.

4. When you've decided on a name write it below:

5. Explain WHY you decided on this particular name:

'Businessnameguide.com: http://www.businessnamegquide.com/
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Task 5: Understanding Logos

In addition to an image and a nhame, you need a unique visual symbol that
represents your business. Carefully read the following two pages and
answer the questions in the spaces provided.

What is a Logo?

A logo is the visual embodiment of your company. It represents the strengths
and mission of your company and your product to the consumer. You may only
have a few seconds to capture your customers’ attention, be it on the
supermarket shelves, the Yellow Pages, a storefront window, or on a Web
page. Your logo must capture the attention of your target market. It must
intrigue them enough to pick up your product, call your number, or continue
browsing your Web site.

How do you do this? By truly understanding the needs and desires of your
target market.

Take this example: If you owned a salsa company and knew your target
market was young people between the ages of 13 and 21, how would that
affect your choices when designing your logo?

o Would you use grays and blues or bright, primary colors?

o Would you use a fun, casual font (er thS) or a traditional, formal font

(like this)?

o If you chose a pepper to represent your company, how would you portray
the pepper to catch the attention of your target market?
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What makes a good logo?

o Simplicity

o Uniqueness

o Catchiness

o Symbolic value
Simplicity:

Logos are not complicated. They are not huge. They must be something that
customers can glance at and understand what your product is and make them
want to buy it. A logo that is too busy won’t get your message across fast
enough.

There is another reason to avoid very complex, complicated logos: Price. These
are very expensive to create and print.

Think about it: your logo has to be clear enough to be recognizable on a
business card, on a brochure, and at the top one-inch corner of your letterhead.
Again, simplicity is better.

Uniqueness:

Design something that stands out from the rest; something that will grab the
consumers’ attention. Do this through the use of shapes, colors, images, words,
etc.

Catchiness:

You have to know what interests your target market. Design your logo keeping
their interests in mind. Are they teenagers interested in music and friends? Are
they working moms interested in balancing work and family? Are they elderly
people interested in a good value and friendly service?

Symbolic Value:

Look back at your mission statement and think about what makes your
company special. Find a way to represent it in your logo. For example: You can
use soft, curved lines to portray a caring, friendly company. Or straight, sharp
lines to represent a fast-paced, high-tech company.

Colors and fonts also speak about who you are and what your company
represents.
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Task 6: Analyzing Logos

Log on to 1800mylogo.com?. Click the Seeing icon on the menu on the left
hand side of the page to view the logo portfolio. Links to individual logos
created by 1800mylogo.com are listed. Click through the portfolio to visit
each logo. Answer the following questions about each logo.

READ THE TEXT under each logo to learn more about how each logo was
designed.

a. Allematrat Hotels & Resorts
i. What words come to mind when you look at this logo?
ii. What shapes or images does the company use to symbolize
itself?

iii. What is the company’s product or service?

iv. What image is the company trying to portray?

b. Nature’'s Gift

i. What words come to mind when you look at this logo?

ii. What shapes or images does the company use to symbolize
itself?

iii. What is the company’s product or service?

iv. What image is the company trying to portray?

21800mylogo.com: http://www.1800mylogo.com/
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c. Sentinel Software

i. What words come to mind when you look at this logo?

ii. What shapes or images does the company use to symbolize itself?

iii. What is the company’s product or service?

iv. What image is the company trying to portray?

d. Leaping Lizards

i. What words come to mind when you look at this logo?

ii. What shapes or images does the company use to symbolize itself?

II. What is the company’s product or service?

[ll. What image is the company trying to portray?
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Task 7: Symbols That Define Your Company Image

Brainstorm symbols that represent your company image. Decide on one.

1. Using the Mission Statement you wrote earlier, describe your company’s

product.

2. List the images that could represent your product.

3. What words describe your new company? (This is your “Company Image”)

4. How can you change the images you came up with in #2 to convey the
words that describe your company?

5. What is special or unique about your company?

6. What images can convey these special or unique features of your

company?

7. What is the age range of your typical customer (target market)?

8. How do you need to adjust your logo to attract customers of that age
range?
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Task 8: Creating a Paper Mock-Up of Your Logo Design

Create a mock-up of your logo by sketching it on a sheet of paper.

1. Decide on what shapes, images, and colors you will use in your logo.

2. Sketch your idea of what your logo should look like.

f
Task 9: Creating A Simple Logo Using Microsoft® Paint ]B; Ds

Use the Microsoft® Paint program to re-create JR’s logo for practice. @

The first step to creating your own logo is to learn the software by recreating a
logo that already exists. In this exercise you will recreate JR’s Used CDs logo
seen above.

Click on the following link Microsoft Paint Overview® and review each of the
sections. Use the Microsoft® Paint program to re-create JR’s logo for practice
using the tutorial as a guide.

3Microsoft Paint Overview:
http://www.microsoft.com/resources/documentation/windows/xp/all/proddocs/en-
us/mspaint _overview.mspx?mfr=true
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Task 10: Creating Your Company Logo In Microsoft® Paint

Use the paper mock-up of your logo and what you've learned in the viewlet
to create a computerized image of your logo.

You have already drawn a mock-up of your logo design. This logo will appear
on your business cards, letterhead, brochures, Web site and any other
marketing material needed for your business, so you will need a computer
version of your drawing.

Follow the steps below:

1. BeginusingPaint(St art Y Programs Y A}tca@esnts ¢
your logo following the sketch you drew earlier.

2. If you get stuck, refer to the Microsoft Paint Overview as a guide or use
the Help Topics in the program.
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